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Abstract

The purpose of this study are to: 1) Study demographic factors that influence to
consumers' decision to buy new product on social media in Bangkok and Samut Prakarn province.
2) Study influencer marketing that influence to consumers' decision to buy new product on social
media in Bangkok and Samut Prakarn province. This research is quantitative research by using
demographic factors and Influencer marketing to be a conceptual framework. The research areas
are Bangkok and Samut Prakarn province which sample size is 450 people in Bangkok area and
Samut Prakarn province by using Convenience Sampling method. The research tool use
questionnaire to collect data then analyze as Frequency, Percentage, Mean, Standard deviation,
F-test and Multiple Regression Analysis result. The result shows 1) Demographic factors; gender,
marital status, education level, occupation and average monthly income influence to consumers'
decision to buy new product on social media in Bangkok and Samut Prakarn province. 2)
Influencer marketing; sincere, engagement and different influence to consumers' decision to buy
new product on social media in Bangkok and Samut Prakarn province. Those are statistically
significant at the 0.05 level.

Knowledge or findings from this research can be used as a guideline for entrepreneurs
and individuals who are interested in influencers that influence to buy new product decisions on

social media to plan marketing strategies for influencer marketing.

Keywords: Influencer Marketing, Buying Decisions, Social Media
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