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ABSTRACT

The objectives of this study are 1) To study the demographic factors affecting consumers'
decision to order food through the GrabFood application in Bangkok and 2) to study the marketing
mix factors that affect food delivery decisions to order food through GrabFood application of
consumers in Bangkok. The research model is quantitative research. The theory of demographic
factors and marketing mix factors were used as the research framework. The research area was
Bangkok. The sample used in the research was 400 consumers who ordered food using the
GrabFood application in Bangkok. They were selected by simple random sampling. The research
tool was a questionnaire. The statistics used to analyze descriptive data were frequency,
percentage, mean, standard deviation, and inferential analysis which are F-test and Multiple
Regression Analysis. The results showed that 1. Demographic factors affecting the decision to
order food through the GrabFood application of consumers in Bangkok found that occupation and
average monthly income affected the decision to order food through the GrabFood application
and have a statistically significant difference in level of 0.05, and most of whom were employees
of private companies and have an average monthly income of 25,001-35,000 baht per month 2.
Marketing mix factors affecting the decision to order food through the GrabFood application of
consumers in Bangkok found that price, marketing promotion, personnel, process, and physical
evidence affecting the decision to order food through the GrabFood application of consumers in
Bangkok have a statistically significant difference in level of 0.05.

The knowledge or the findings of this research can be used by operators of food delivery
applications as a guideline for planning their business in line with consumer needs and can apply

the results of the study to formulate marketing strategies for a competitive advantage.

Keywords: food delivery application, food ordering through food delivery apps, restaurant
partners
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