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Abstract

The objectives of this research were 1) to study demographic factors influencing
consumers' birthday gift purchase decisions in Bangkok and 2) to study marketing mix factors.
that influence consumers' decision to buy birthday presents in Bangkok The research pattern was
quantitative research, the research area was Bangkok. The sample group used in this research
were 400 consumers who used to buy birthday presents in Bangkok by using a questionnaire as
a tool used in data collection Statistics used to analyze descriptive data were frequency,
percentage, mean, standard deviation. and inferential analysis, including F-test and Multiple

Regression Analysis.

The results showed that Demographic factors influencing the decision to buy birthday gifts
of consumers in Bangkok found that sex, age, marital status. level of education in terms of
average monthly income and occupation Influencing the decision to buy birthday gifts of
consumers in Bangkok differently at a statistical significance level of 0.05, most of the samples
were female, aged between 31 - 40 years old, single, bachelor's degree, working as employees.
private company The average monthly income is 25,001 — 35,000 baht. And in the marketing
factors that influence the decision to buy birthday gifts of consumers in Bangkok, it was found
that in terms of products, prices, distribution channels. marketing promotion, personnel, process
physical aspect that influence consumers' decision to buy birthday presents in Bangkok

Statistically significant at the 0.05 level.

From this research can be a guide for entrepreneurs and those who are interested in the
birthday gift business, can take advantage of the results of the study. Or as a guideline for

planning marketing strategies to suit the goals set.

Keywords: gifts, birthday presents, purchase decisions
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