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Abstract

The objectives of this research were 1) to study demographic factors affecting brand
perception of MICE City in Songkhla Province. 2) to study attitude factors affecting brand
perception of MICE City in Songkhla Province. Songkhla MICE City, Be remembered by the target
group of entrepreneurs. The research model is quantitative research. The theory of demographic
factors and attitude factors were used as the research framework. The samples used in the
research were the population, entrepreneurs, participants or participants in MICE activities in
Songkhla province, 400 people were selected by simple random sampling. The research tool was
a questionnaire. The statistics used to analyze descriptive data were frequency, percentage,
mean, standard deviation and inferential analysis, including One-Way ANOVA and Multiple
Regression Analysis. Demographic factors in gender, age, occupation and type of business
affecting the brand perception of MICE City in Songkhla Province was different at the statistical
significance level of 0.05 and the factors of attitude, knowledge, and feeling and behavior affecting

the brand awareness of MICE City in Songkhla Province Statistically significant at the 0.05 level.

The findings from this research can be used to benefit government agencies, private
sector, business operators and general public to be a guideline for business planning in line with
the needs of the MICE industry. As well as being able to apply the information to formulate
marketing strategies and plan business operations in line with the needs of the MICE industry for

a competitive advantage.
Keywords: Attitude, Brand Awareness, MICE City
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