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ABSTRACT

The objective of this research is twofold:To study the demographic factors that influence
the choice of using deposit services through Kasikorn Bank in the Bangkok Metropolitan Area:
This research aims to investigate demographic factors such as gender, age, occupation,
educational level, and monthly income that may have an impact on the decision to use deposit

services through Kasikorn Bank in Bangkok.

To examine the relationship between marketing mix factors and the choice of using deposit
services through Kasikorn Bank in the Bangkok Metropolitan Area: This research focuses on
studying marketing mix factors, such as product attributes and physical characteristics of the
service, and their relationship with the decision to use deposit services through Kasikorn Bank

in Bangkok.

The research methodology used is quantitative research, utilizing theories from population
studies and marketing mix factors as the framework. The research sample consists of 400
individuals, including Kasikorn Bank employees and customers who use deposit services
through Kasikorn Bank in the Bangkok Metropolitan Area. Questionnaires are used as the data
collection tool, and statistical data analysis techniques, including frequency, percentage, mean,
standard deviation, and inferential statistics such as T-test, F-test, and Multiple Regression

Analysis with a confidence level of 0.05

The research findings conclude that demographic factors such as gender, age,
occupation, educational level, and monthly income have an influence on the decision to use
deposit services through Kasikorn Bank in the Bangkok Metropolitan Area. Additionally,
marketing mix factors, including product attributes and physical characteristics, also play a role

in the decision-making process.

The knowledge and insights gained from this research can be used as guidelines for Kasikorn

Bank in formulating strategic plans for future marketing activities and business development.

Keywords : Marketing mix,decision,kasikornbank
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