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ABSTRACT

This research objective to study the factors related to population demographics and
important consumer behaviors that influence the low-cost airline market segment's marketing
mix affecting domestic low-cost air travel after the COVID-19 situation among consumers in the
Bangkok metropolitan area. This study is quantitative in nature, targeting a sample group of 400
individuals who travel by low-cost airlines. Questionnaires were used as the data collection tool.
Statistical analyses utilized in this study include frequency distribution, percentage, mean,
standard deviation (SD) at a statistically significant level of 0.05, and pairwise comparisons of
differences using Fisher's LSD (Least Significant Difference) method to test the research
objectives.From the study's findings, it was revealed that the majority of respondents were
female passengers, accounting for 203 individuals or 50.75%. The age range of 21-30 years
had the highest number of respondents, with 243 individuals or 60.75%. In terms of education,
279 individuals or 69.75% held a bachelor's degree. Furthermore, 160 individuals or 40%
worked as private company employees or staff members. The average monthly income ranged
from 15,000 to 30,000 baht, with 158 individuals or 39.5%. The demographic factors of gender,
age, education level, and occupation were found to have an impact on the utilization of low-
cost air travel after the COVID-19 situation. As for the significant behavioral factors in the airline
industry, The majority of the sample group identified that people factors, particularly ground staff
and cabin crew who can answer questions and solve specific problems effectively, have the
most significant impact. Airlines should simulate scenarios to train employees professionally and
provide regular training to establish trustworthiness among passengers and create a lasting

impression to encourage repeat service usage in the future.

Keywords : Marketing Mix (7Ps), Passenger, Low Cost Airlines
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