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Abstract

This research aimed to investigate the factor affecting the customer behavior for
purchasing Moan Thong durian from Rayong province in the future of employees in a
private company in Map Ta Phut Industrial Estate, Rayong. The objective of this
research is to study the relationship between demographic factors and marketing mix
factors with customer behavior for purchasing Moan Thong durian from Rayong province.
By collecting 400
sets of data via online questionnaires and using the data obtained to analyze the

statistical value according to the research objectives with the finished program.

The results of the study showed that in the study of the differences in
demographic factors, sex, age, different levels of education, and different incomes. There
is a relationship between customer behavior for purchasing Moan Thong durian from
Rayong province in the future of employees in a private company in Map Ta Phut
Industrial Estate, Rayong. For the marketing mix
factors such as price, place (distribution channel), product and promotion There is not a
relationship between customer behavior for purchasing Moan Thong durian from Rayong
province in the future of employees in a private company in Map Ta Phut Industrial
Estate, Rayong. By the way, overall marketing mix is a relationship between customer
behavior for purchasing Moan Thong durian from Rayong province in the future of
employees in a private company in Map Ta Phut Industrial Estate, Rayong.

Keywords: Demographic factors, Marketing mix
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