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Factors impacting Gen Y purchasing decisions for bubble tea in Bangkok.
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Abstract

The objectives of this research are: 1. To study the personal factors of Gen'Y consumers
who buy bubble milk tea drinks. 2. Study the marketing mix factors of Gen Y consumers
who buy bubble milk tea drinks. 3. Study the decision to purchase pearl milk tea drinks
among Generation Y customers. 4. To compare personal variables that influence the
decision to buy pearl milk tea drinks, and 5. To investigate how the marketing mix
effects decision making. Buy bubble tea drinks. Classified by demographic factors such
as gender, age, occupation, highest level of education, and average monthly income.
The research format is quantitative research. The sample group was made up of 400
people in Bangkok who consumed Gen Y bubble tea beverages. Questionnaires served
as the primary research tools. The data was analysed using F-Test One-Way ANOVA

and Multiple Regression Analysis.



The results of the study showed that (1) The most of respondents were male, aged
27-30 years, had an average monthly income of 20,001 - 40,000 baht, and their current
occupation was a private company employee. And has the highest degree of schooling.
Bachelor's degree level. (2) Overall, respondents prioritised all components of the
bubble tea beverage's marketing mix. Price is ranked first, followed by process, and
location comes in last (3). Overall opinion level in opting to acquire bubble tea drinks.
Overall, respondents expressed the strongest opinions in all aspects. Except for
realising needs, which is at a modest level, with post-purchase behaviour being the
number one. Second is the purchase decision. And the last one is awareness of needs.
The results of the hypothesis testing revealed that individual variables, including
gender, age, occupation, educational level, and diverse monthly incomes, exert a
discernible impact on the consumer's choice to acquire bubble tea beverages.
Furthermore, the statistical analysis demonstrated significant correlations at the 0.05

significance level.
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