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Abstract

This research has the objectives 1) to study demographic factors that affect the decision to
use Krungsri credit cards at leading shopping centers in Bangkok 2) to study the marketing mix
factors (7Ps) that affect the decision to use credit cards. Krungsri at leading shopping centers in
Bangkok The research format is Quantitative research Use demographic concepts and theories.
Theory about the marketing mix and decision-making theory as the research framework. The
research area is citizens who use Krungsri credit cards at leading shopping centers in Bangkok. And
from the reference database from Krungsri Ayudhya Card Company Limited, it was found that there

are 900,000 consumers with Krungsri credit cards in the Bangkok area. The sample group used in



this research is 400 consumers with Krungsri credit cards in the Bangkok area. People use the
sample determination method in cases where the exact population size is known according to the
method of Yamane (1973) at a level of probability of error that is allowed to occur at 0.05. The
researcher has collected research data by preparing and distribute questionnaires via the online
system (Google Form) to be analyzed with basic statistics such as frequency, percentage, mean,
and standard deviation. As for the hypothesis testing, One-Way ANOVA and Multiple Regression
Analysis (MRA) were used to test which factors affect the decision to use Krungsri credit cards at

leading shopping centers in Bangkok.

The results of the research found that demographic factors such as educational level and
occupation It affects the decision to use Krungsri credit cards at leading shopping centers in Bangkok.
Significantly, there is statistical significance at the 0.05 level and the marketing mix factors (7Ps) in
terms of distribution channels. Physical characteristics and process it affects the decision to use

Krungsri credit cards at leading shopping centers in Bangkok. Statistically significant at the 0.05 level.

Knowledge or findings from this research it can be used as a guideline for the credit card
business group in creating marketing strategies in order to plan and improve the quality of credit card

services to gain a competitive advantage and be consistent with consumer needs.

Keywords: Credit card, Commercial bank, Credit card holder, Credit card issuer, Shopping center
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