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Marketing mix that influences perception Gelato ice cream case study.
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This research has objective 1. To study the personal factors of people who like to
consume gelato ice cream. 2. To study the marketing mix (7Ps) of gelato ice cream. 3. To study
the perception of gelato ice cream. 4. To compare personal factors that influence perceptions
of gelato. 5. To study Marketing mix (7Ps) that influences perception Gelato ice cream
case study. This study is quantitative research of personal factors and marketing mix on consumer
perception of gelato ice cream in Bangkok. A quantitative research method was used with 407
respondents who were consumers of gelato ice cream in Bangkok. A questionnaire was used to
collect data, and the statistical analysis included F-Test one-way ANOVA and multiple regression
analysis.

The results of the study found that: 1. The majority of the respondents were female,
aged 22-30 years old, had a bachelor's degree, worked as company employees, had a monthly
income of 20,001-40,000 baht, spent 101-200 baht on gelato ice cream each time, and bought
gelato ice cream from a store in a department store and reasons for choosing to buy as a regular
customer/after eating and liking it 2. Overall, the respondents gave a high rating to the marketing
mix of gelato ice cream, with the process being the most important factor, followed by physical
evidence and product. 3. Overall, the respondents gave a high rating to the perception of gelato
ice cream, with experience being the most important factor, followed by sensory perception
and interpretation. The results of the hypothesis testing found that personal factors such as
gender, age, education level, occupation, monthly income, gelato ice cream expenditure, and
purchase reason had a significant impact on the perception of gelato ice cream at the statistical
significance level of 0.05. Personal factors such as place of purchase had no significant impact
on the perception of gelato ice cream in terms of overall, stimuli, and sensory perception, but had
a significant impact on the perception of gelato ice cream in terms of experience and
interpretation. All aspects of the marketing mix, including product, price, distribution channel,
marketing promotion, process, and physical evidence, had a significant impact on the perception

of gelato ice cream at the statistical significance level of 0.05.
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