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Abstract

The objectives of this study are 1) to study the demographic characteristics of people
who prefer to buy beverages from Café Amazon, 2) to study the marketing mix of Café
Amazon, 3) to study the decision to purchase beverages of Café Amazon 4) To compare
demographic characteristics that affect the purchase of beverages from Café Amazon 5) To
study the marketing mix that influences the decision to purchase beverages from Café
Amazon. Sample groups include people who come to use Café Amazon's services in
Chonburi Province. The research instrument was a questionnaire. Statistics used in data
analysis include frequency distribution, percentage, mean and standard deviation, one-way
analysis of variance and multiple regression analysis.

The results of the research found that 1) Most of the respondents were male, 55.8%,
most were 20-30 years old, 52.0%, most had income 15,001-30,000 baht, 64.0 percent, most
are employees of private companies, 52.3 percent, most have bachelor's degrees, 65.5
percent. 2) Most respondents buy coffee from Café Amazon 1-2 times a week. 49.8% mostly
pay 100-200 baht. 47.3% mostly buy black coffee 24.3% mostly choose to buy coffee.
Because it is a well-known and accepted brand, 40.5 percent. Coffee shops that they like to
buy frequently include Pattaya, 23.0 percent. 3) Marketing mix factors affect the overall
decision to purchase Café Amazon drinks at the highest level (average = 4.27) 4) The overall
decision to purchase Café Amazon drinks is at the highest level. (Average = 4.30). 5) Different
age factors. It will affect the decision to drink from Cafe Amazon to different degrees.
Statistically significant at the 0.01 level. As for other personal factors It does not affect the
decision. The marketing mix that influences the decision to purchase beverages from Café

Amazon is statistically significant at the 0.01 level.
Keywords: Marketing Mix Factors, Decision Making, Cafe Amazon
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