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ABSTRACT

The objectives of this research were 1) To investigate the differences between
demographic factors of consumers in Thailand and their decision to purchase concert
tickets. 2)To examine the relationship between the Marketing Mix (7Ps) and consumers'
decisions to buy concert tickets in Thailand. Quantitative research models were utilized
in this study, with the sample comprising consumers who had purchased concert tickets
in Thailand, including both Thai and foreign individuals. Given the unknown population
size, the sample size was determined using Cochran's (1953) method, resulting in a
sample of 400 people. The analysis involved a Statistical Summary Reference Analysis
utilizing Independent-Sample t-test, One-way ANOVA analysis, and an analysis of the
variance of the multiple regression equation. These statistical methods were applied to
gain insights into the relationships between demographic factors, the Marketing Mix (7Ps),

and consumers' decisions to purchase concert tickets.

The research results reveal the following 1) The majority of the participants were
female, holding Thai nationality, with a single marital status. Their ages ranged between
26 and 30 years old, and they were employed as company workers, with a monthly
income falling within the range of 15,000 to 30,000 Baht. 2) The overall purchasing
behavior of the sampled individuals involved attending 1-2 concerts in the past year.
These concerts typically featured Thai artists, and the ticket prices ranged from 2,500 to
4,000 Baht per visit. The preferred method of ticket purchase was online, through the
Thai Ticket Major platform. Additionally, they attended performances at venues like Arena
and Hall. Hypothesis test results 1) Subjects with different genders, nationalities, ages,
and occupations displayed statistically significant differences in their decisions to
purchase concert tickets. 2) Marketing mix factors, specifically those related to venue and

distribution channels, exert a significant influence on concert ticket purchasing decisions.

Keywords: Concerts, Purchasing Decisions,7Ps Marketing Mix
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