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Abstract

The purpose of this research is to study the marketing factors that influence consumers'
decision to use natural-themed restaurants in the central region of Thailand. The research also aims
to study consumers' behavior in using natural-themed restaurants in the central region and to plan
marketing strategies for natural-themed restaurants in the central region. The research is a qualitative
study. The sample is 400 restaurant reviews from the top 5 review sites in Thailand: 1. Wongnai.com,
2. TripAdvisor.com, 3. lemon8.com, 4. Google reviews, and 5. Facebook.com. These reviews are
from real users of natural-themed restaurants who have expressed their opinions based on their own
feelings and those of people who have used the service with them. The data is analyzed using
content analysis. The researcher begins by summarizing all the collected data and analyzing it
simultaneously with the data collection. In each collection, the researcher organizes the data obtained
from reading the comments into categories according to the order of important issues.

The results of this research can be used as a guideline for improving the service format or

developing marketing strategies for natural-themed restaurants to be more effective and meet the

needs of consumers who want the atmosphere of natural-themed restaurants more.

Keywords: decision to access services; marketing mix; Restaurant design according to nature.
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