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ABSTRACT

The research on “5A Marketing strategy and purchasing decision to organic cosmetics
in Bangkok metropolitan region” which is quantitative research. The objective is to study the
behavior and relationship between the 5A marketing strategy and the purchasing decision
process of people who have previously purchased organic cosmetics in Bangkok metropolitan
region by using online questionnaires as a tool for collecting data from 400 samples The
collected data was then analyzed to statistical analysis using a Statistical Package for the Social
Sciences (SPSS). The Statistics used to analyze the data include Frequency, and Percentage,
Mean, Variance, Standard Deviation. The analysis of differences was analyzed by t-Test and F-
Test with analysis of variance (One-Way ANOVA). If there are differences, the pairs were then
analyzed by LSD (Least Significant Difference Test) and Multiple linear regression test.

The research found that the majority of respondents were female, aged 31- 40 years,
had a bachelor's degree working as an employee of a private company, earning 20,001 - 30,000
baht, most of which choose to buy organic cosmetics in the category of toiletries and cleansers
from Thailand and abroad brands more than 4 times per month by purchasing products through
social media (Facebook, Instragram, X, Tiktok, Line). The reason for purchasing organic
cosmetics is because the products are safe which have no hazardous substances remaining.
The organic standard that most respondents recognize is Organic Thailand. Most people give
the opinion that certified organic cosmetics according to organic standards are safe for health.
When considering the marketing mix factors that affect the purchase of organic cosmetics in
each aspect, it was found that the promotion factor has the most average and when considering
opinions on the 5A marketing strategies that affect the purchase of organic cosmetics, it was
found that the purchasing decision factor has the most average. Moreover, considering different
demographic characteristics have different decisions to purchase organic cosmetics in which the
demographic characteristics in terms of age and average income have different decisions to

purchase organic cosmetics with statistical significance at the .05 level.

Keyword: 5A Marketing Strategy, Organic Cosmetic, Purchasing Decision
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