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Abstract

This qualitative research method are focus group interview and literature review that
support this study. This research found the key elements of re-purchasing of consumer
is the decorative product of OMMO Co.,Ltd. Product material are durable and light.
Product design with polygon style make our items outstanding. Premium car coating
quality which can make our product last long. Most of our customers prefer customize
their own items. These are the rational of re-purchasing decision making of our
customer. Moreover online is another channel that our customer prefer to approach.
The entrepreneurs are online marketing online advertising and launch online promotion
more. Social media is an effective platform for household product; furniture and for
real-time interactive with customer more over the photo and video on social media can
inspire OMMO to create a new design. OMMO platform is ready for service our
customer. Eventhough, there are some others factors that create customer
impressiveness building a good relationship is also important that can cause re-

purchasing, advocacy of Fiberglass decorative product of OMMO Co.,Ltd.
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