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Abstract

This research aims to study both demographic factors and marketing mix elements (4Ps)
utilizing a quantitative research approach, The study employs an online survey to collect data
from 400 sunscreen users in the specified region. The sampling method adopted is convenience
sampling for its practicality. Statistical analysis includes frequency distribution, percentage, mean,
and standard deviation. Additionally, hypothesis testing is conducted using the t-test and One-

Way ANOVA (F-Test) at a significance level of 0.05.

1. Demographic Factors:

Gender: Statistical analysis revealed a significant influence of gender on sunscreen
purchasing decisions among the population in the Greater Bangkok Metropolitan Area.

Age: Age was identified as another influential demographic factor affecting sunscreen
purchasing decisions.

2. Marketing Mix Factors (4Ps):

Product: The characteristics of sunscreen products were found to have a substantial
impact on purchasing decisions. Consumers in the Greater Bangkok Metropolitan Area
demonstrated varying preferences based on product features, indicating the importance of
product differentiation and quality in the sunscreen market.

Price: Price sensitivity was evident among the respondents, highlighting that the pricing
of sunscreen products significantly influences purchasing decisions. The study suggests that
consumers in this region weigh the cost of sunscreen products as a crucial factor in their decision-
making process.

Place (Distribution Channels): The study found that the distribution channels of sunscreen
products have a noteworthy impact on purchasing decisions. Preferences for specific retail
channels or online platforms were observed, indicating the importance of accessible and
convenient distribution channels.

In conclusion, this research provides valuable insights into the factors influencing
sunscreen purchasing decisions in the Greater Bangkok Metropolitan Area. The study identified
significant demographic variations, particularly in terms of gender and age, suggesting that
marketers should tailor their strategies to address the diverse preferences within these segments.
Moreover, the impact of marketing mix factors, including product characteristics, pricing, and
distribution channels, underscores the need for a comprehensive marketing approach.
Businesses in the sunscreen industry should consider these findings to refine their product
offerings, pricing strategies, and distribution channels, ultimately enhancing their competitiveness
in the market.

These research findings contribute to a better understanding of consumer behavior in the
context of facial sunscreen purchases, providing actionable insights for businesses aiming to

meet the dynamic needs of the population in the Greater Bangkok Metropolitan Area.
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