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Abstract

In this research the pursuit of independent inquiry aims to investigate demographic factors influencing
the intention to purchase condominiums among the elderly population in the Bangkok metropolitan
area. Additionally, the study seeks to scrutinize marketing mix components that impact the intention

to purchase condominiums among the elderly in the same geographical region.

The research adopts a quantitative approach, employing statistical techniques including (1)
Descriptive Statistics, (2) Inferential Statistics, and (3) Multiple Regression Analysis to analyze data

obtained from a sample of 400 individuals.

The findings of this research reveal that the demographic characteristics of consumers in the Bangkok
metropolitan area, specifically gender and age, significantly differ concerning the intention to
purchase condominiums for the elderly. The statistical significance level is set at 0.05. Regarding
marketing mix elements (7P's), the study identifies that the product factor significantly influences the
intention to purchase condominiums for the elderly in the Bangkok metropolitan area at a statistical

significance level of 0.05.

Keywords: Elderly individuals, Purchase intention, Marketing mix factors, Condominium.
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