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Abstract

This research aims to study demographic factors that influence the decision to
do plastic surgery for Millennials in Bangkok and study the marketing mix that influence
the Millennials' decision to do plastic surgery in Bangkok.

This research employs quantitative methodology. The data analysis involves (1)
Descriptive Statistics, (2) Inferential Statistics, and (3) Multiple Linear Regression
Analysis. The researcher conducted these analyses on a total sample size of 400
subjects.

The findings of the research indicate that demographic factors do not significantly
impact the decision to undergo cosmetic surgery. However, in terms of marketing
components, only three aspects—product quality, pricing, and promotional factors—exert
influence on the decision-making process for cosmetic surgery among the millennial
population in the Bangkok metropolitan area. Conversely, the factor of location does not

exhibit a significant influence on the decision to undergo cosmetic surgery.
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