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Abstract

The objectives are (1) To study the demographic factors' relationship with consumers'
decisions to choose ready-to-eat plant-based food (2) To examine marketing mix factors' influence
on consumers' decisions to choose ready-to-eat plant-based food. The researchers employed a
questionnaire as a data collection tool from a relevant sample group of 400 individuals. The results

were analyzed using Chi-Square and Chi-Square Correlation statistics.

1) Regarding demographic factors, the study found that age, education level and income
which varied among individuals, had a statistically significant relationship with consumers' decision-
making to choose ready-to-eat plant-based food in the Bangkok Metropolitan and surrounding
areas. 2) Concerning market mix factors, the study revealed that differentiating factors in product,
price, distribution channels, people, process and physical evidence had a statistically significant
relationship with consumers' decision-making to choose ready-to-eat plant-based food in the

specified geographical area.

Keywords: Marketing mix, Purchasing decision, Plant-based food, Ready-to-eat, Consumers.
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