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Abstract

The objective of this research is to study the demographic factors that influence the
decision-making process of purchasing food delivery services after the COVID-19 outbreak In the
Bangkok metropolitan area and surrounding area. To study marketing mix factors that affect the
decision to purchase delivery food. Era after the COVID-19 outbreak In Bangkok and surrounding
areas of 400 people It is quantitative research. The research instrument was a questionnaire in
Bangkok and surrounding areas. Statistics used to analyze the data included percentages,
averages, and standard deviations. Analysis of variance
(One-way ANOVA) and Multiple Regression Analysis at a statistical significance level of 0.05.

The research results found that 1. Demographic factors, including gender, age, status,
occupation, education level, income, affect the decision to purchase food delivery. Era after the
COVID-19 outbreak In Bangkok and surrounding areas Statistically significant at the 0.05 level.
2. Marketing mix factors In terms of products, prices, distribution channels and marketing
promotions. It was found that product factors affect the decision to purchase delivery food. Era
after the COVID-19 outbreak In Bangkok and surrounding areas Statistically significant at the

0.05 level.

Keyword : Food delivery ordering application, consumer behavior, decision
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