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ABSTRACT

The objectives of this research were 1) to study the demographic factors that affecting the
decision to purchase the European cars of the working-age consumers in Bangkok and 2) to
study the marketing mix (7Ps) factors that affecting the decision for purchasing the European
cars of the working-age consumers in Bangkok. The research was a quantitative research and
the questionnaire was used as a research tool. The sample group in this research consisted of
400 working-age consumers of Thai nationality who are interested in European cars in the
Bangkok area. This research used the convenience sampling selection method. Data were
analyzed using statistics including frequency, percentage, mean and standard deviation. As for
hypothesis testing, the statistics were used, Independent T-Test, One-Way ANOVA (F-Test) and
Multiple Regression Analysis.

The results of this research indicated that (1) Demographic factors, including Gender and
Educational level had different influence on the decision to purchase the European cars of the
working- age consumers in Bangkok (2) The marketing mix factors (7Ps) found that Product
factor, People factor and Physical environment factor influence on the decision for purchasing
the European cars of the working-age consumers in Bangkok, Statistically significantly different

at the 0.05 level.

Keywords: European cars, Purchasing decisions, Working-age consumers
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