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Abstract

The objectives of this research are 1) to study demographic factors that influence
consumers' choice to consume Mala Hot Pot in Bangkok 2) to study marketing mix factors that
influence consumers' choice to consume Mala Hot Pot in Bangkok and 3) to study consumer
behavior that influences the choice to consume Mala Hot Pot in Bangkok. This research is
quantitative research. Use demographic concepts, marketing mix, consumer behavior and
purchasing decision process are the framework for research. Sample group used in this research
study were 400 Mala Pot in Bangkok. The researcher collected research data by preparing and
distributing online questionnaires to be analyzed with descriptive statistics such as frequency,
percentage, mean, and deviation. Standard and statistical analysis using inferential F-test and
multiple regression analysis (Multiple Regression Analysis: MRA).

The results of the research found that demographic factors gender, age, education level,
occupation, and average monthly income that influence consumers choice to consume Mala
Hotpot of the consumers among in Bangkok are not different Statistically significant at the 0.05
level. Marketing mix factors (7Ps) for products, place, promotion, people and process affects the
decision to consume Mala Hotpot among consumers in Bangkok different Statistically significant
at the 0.05 and behavioral factors in choosing to consume Mala Hot Pot among consumers in
Bangkok Frequency of consuming Mala Hot Pot, Persons who join the service and the cost each
time consuming Mala Hot Pot affects the decision to consume Mala Hotpot among consumers in
Bangkok different Statistically significant at the 0.05. Knowledge or findings from this research
can be a guideline for entrepreneurs planning in the market, marketing strategies for the Mala
Hotpot business this can be used to improve approaches and develop strategies in order to
expand the Mala Hotpot business and able to compete in the restaurant business market
effectively.

Keywords: Mala, Mala Hotpot, Marketing Mixed
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