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Abstract

This research has the objective to study demographic factors consumer behavior and
marketing mix that affect the choice of 7Delivery application by consumers in Samut Sakhon
province. In this study, data was collected from the population in Samut Sakhon province. There
are 400 people who have used the service to order food delivery through electronic media.

The research instrument was a 5-part questionnaire. Data was analyzed using descriptive
statistics and inferential using the method independent sample: T-Test and (One-Way Analysis
of Variance (ANOVA): F-test.

The research results found that demographic factors different occupations affect the
decision to use the 7Delivery application at 7-Eleven stores in Samut Sakhon province. They are
significantly different at the 0.05 level. Consumer behavior factors frequency of service use/week
type of product ordered and amount spent/time different factors affect the decision to use the
7Delivery application of 7-Eleven stores in Samut Sakhon province. They are significantly different
at the 0.05 level. Marketing mix factors product aspect, price aspect, physical environment aspect
different factors affect the decision to use the 7Delivery application of 7-Eleven stores in Samut
Sakhon province. They are significantly different at the 0.05 level. The knowledge from the
findings from this research can be used to plan marketing strategies. To make it easier for
customers to make purchasing decisions and product delivery to have a fast delivery process
deliver quality products in order to create satisfaction for customers.

Keywords : 7Delivery application, decision to use the service, 7-Eleven store
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