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Abstract

This research has the objectives 1) to study demographic factors that affect the decision to
purchase cosmetics of consumers in Bangkok. 2) to study brand factors that affect the decision to
purchase cosmetics of consumers in Bangkok. The research format is quantitative research using a
survey research method by collecting data in the form of an online questionnaire from a sample
group of 400 consumers who buy or have purchased cosmetics in Bangkok. Statistics used in
descriptive analysis include frequency, percentage, mean, and standard deviation. Hypotheses
were tested with One-Way ANOVA (F-Test) and Multi Regression Analysis at the statistical
significance level of 0.05.

The results of the research found that 1) demographic factors The difference in average
monthly income influences the decision to purchase cosmetics of consumers in Bangkok.
Statistically significant at the 0.05 level and 2) brand factors Brand awareness Brand image Brand
quality perception and brand loyalty It influences the decision to purchase cosmetics of consumers
in Bangkok. It is statistically significant at the 0.05 level. The knowledge gained from this study will
be beneficial to business operators in the cosmetics group to be able to apply the results to

business development and marketing.

Keywords: Brands, Cosmetics, Brand awareness
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