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FACTORS AFFECTING SATISFACTION IN USING COFFEE SHOP SERVICES
IN SUPHAN BURI PROVINCE
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ABSTRACT

The research aimed to investigate consumer behavior in coffee shops, factors
influencing satisfaction with the marketing mix (7Ps) in coffee shop consumers, and the
correlation between factors impacting consumer behavior in coffee shops in Suphan Buri
Province. The study included a sample of 400 individuals from the general public who are
coffee drinkers and frequent coffee shop visitors in Suphan Buri Province. Data collection
was conducted through a questionnaire. Data analysis involved frequency distribution,
percentage, mean, standard deviation, ANOVA, and regression analysis. The findings
revealed that the majority of the sample group were women aged 26-35, holding a
bachelor's degree, employed in civil service/state enterprises, with a monthly income
ranging from 25,001-35,000 baht. Regarding coffee shop usage behavior, most visited
coffee shops weekly, typically ordering coffee items costing between 81-150 baht. The
preferred time for visiting was between 2:01-4:00 p.m., spending an average of 30 minutes
to 1 hour during each visit. The primary reason for choosing a coffee shop was convenience
in terms of travel. Demographic variables such as gender, age, education level, and monthly
income were found to be associated with satisfaction in using coffee shop services in
Suphan Buri Province, while different occupations showed no significant relationship with
satisfaction. The hypothesis testing results indicated a link between coffee shop service
behavior and satisfaction in using coffee shop services in Suphan Buri Province.
Specifically, the type of beverage menu was the only factor demonstrating a statistically
significant relationship with satisfaction, while other factors did not show a significant

association with satisfaction.

Keyword : Service satisfaction, service behavior, marketing mix (7Ps), coffee shop, Suphan

Buri Province.
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