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Abstract

The purpose of this research is to study consumer opinions on marketing factors
of beauty salon establishments in Bangkok and to study factors that decision to choose
beauty salon services in Bangkok and to study factors in the 7P's marketing mix, affect
the decision to choose beauty salon services in Bangkok. The research derives from a
sample survey of 400 consumers who use beauty salon services in Bangkok. Data were
collected from questionnaires and analyzed with descriptive statistics, including
percentage, frequency, mean, standard deviation, and Inferential statistical analysis with
T-test, F-test, Pearson correlation coefficient and multiple regression analysis.

The results of the research found that (1) Consumer opinions on marketing
factors beauty of beauty salon establishments in Bangkok (2) The marketing mix factor
that significantly affects the decision to use beauty salon services in a positive direction
is personnel, It also affects the importance of the process of deciding in utilizing beauty
salon services which positively impact on decision making. There was statistical

significance.

Keyword : Beauty salon service, beauty Salon, consumer behavior, service
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