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Abstract

The purpose of this research was to study the decision to use market survey services Of entrepreneurs
funded by the government using Conjoint Analysis Techniques. The study has been conducted in terms of
service fees, how to collect information Questionnaire Design Services, the format of the report and the duration
of the operation, and report on the results were conducted with a total of 82 samples. These are entrepreneurs
who have received funding from the government in the market test category and are entrepreneurs who have
applied for funding and are under consideration for funding sources in the market test category. By collecting
data in an online format by Google Form.

The results showed that the sample group gave the first priority is service fees. The service fee of
20,000 baht is the most appreciate price. The second priority in deciding to use the service is the reporting
period, and the 7-day period is the most attention. The third is the reporting format. The sample group paid
the most attention on the reporting of the results in the Powerpoint format for analysed. The fourth is the
questionnaire design service, where the sample group paid the most attention to the service with the
questionnaire design. And the last priority that the sample group focused on was the method of collecting data,
the most method is How to collecting data on online channels. The results of this research will be useful for

the design of market survey services in the researcher's business and will also benefit those who are interested.
Keywords : Market Survey, Entrepreneur, Conjoint Analysis Techniques
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