o Aa = a ¢ a '3 6 1
NMINAFBIALADNIBLIINAN: N13NATIzHavAlsznoausan

Decision making in using printing house service: A conjoint analysis.
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ABSTRACT

The purpose of this study is to study the characteristics of printery decisions. The
sample group used in the study was 81 people who participated in the printing industry's
decision. And use online questionnaires as a data collection tool. Research has found that
printery decisions include pricing, quality control credit term and submission period are
attributes to the printer's decision-making process. The quality control standard is the most
important factor for stakeholders. The second is the standard price, the third is the 45 days for

credit, and the fourth is the submission period within 15 days.
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