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Abstract

The study of factors affecting the choice of fresh coffee
consumption among consumers in Bangkok aims to:

1.Examine the general personal information of fresh coffee consumers
in Bangkok.

2.Investigate the behavior of fresh coffee consumers that affects their
decision-making process regarding the consumption of fresh coffee in
Bangkok.

3.Analyze marketing mix factors that influence the choice of fresh coffee
consumption among consumers in Bangkok.

This research employs a quantitative approach, utilizing
guestionnaires to collect data. The sample consists of 400 consumers
who visit fresh coffee shops in Bangkok. The statistical methods used for
data analysis include descriptive statistics such as frequency,percentage,
mean, and standard deviation, and inferential statistics including t-test,
F-test (One-way ANOVA), and Multiple Linear Regression Analysis.

The study found that the majority of respondents are female (321
individuals), aged between 31-40 years, single, with a bachelor's
degree, working in private companies, and with a monthly income
ranging from 30,000-40,000 baht. Regarding consumer behavior and
use of fresh coffee shop services, most respondents use the service
primarily to purchase or consume fresh coffee, averaging one cup per
day. They visit the coffee shop 2-3 times per week, spend minutes at
the shop, prefer iced coffee, and spend 40-100 baht per visit. The
convenience of the service is a significant factor in their choice.



Opinions on marketing mix factors influencing fresh coffee consumption
indicate that all seven aspects have a significant impact on consumer
choices, with sales promotion being the most crucial, followed by
service personnel factors.

Hypothesis testing results show that:

1.Personal factors such as gender, age, marital status, education
level, occupation, and monthly income do not significantly affect the
choice of fresh coffee consumption among Bangkok consumers.

2.Marketing mix factors (7P) do significantly affect the choice of
fresh coffee consumption among Bangkok consumers. Specifically, the
product, sales promotion, personnel, and service process factors have a
statistically significant impact at the 0.01 and 0.05 levels.
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