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Abstract

This research aims to study the factors influencing consumer decisions to purchase
electric motorcycles instead of combustion motorcycles in Bangkok and its vicinity. It is
a quantitative research with the objective of examining the factors affecting the decision
to purchase electric motorcycles over combustion motorcycles among consumers in
Bangkok and its vicinity. The study focuses on attitude factors and technology
acceptance factors of consumers in Bangkok and its vicinity. Data were collected from a
sample group of 421 individuals and analyzed using descriptive statistics. The statistical
methods used for data analysis include mean, percentage, standard deviation, and
inferential statistics, employing multiple regression analysis and hypothesis testing at a

significance level of 0.05.

The research results indicate that the maijority of the sample group are female, aged
between 36 — 45 years, with a bachelor's degree, employed in private companies, and
earning an average monthly income of less than 15,000 THB. Hypothesis testing using
multiple regression analysis reveals that the most significant factor influencing the
decision to purchase electric motorcycles over combustion motorcycles is technology

acceptance, followed by consumer attitudes.

Keywords: Consumer Attitude, Technology Acceptance, Purchase Decision, Electric

Motorcycles
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