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Marketing Strategies that Affect Trust of Purchasing Decisions

through E-Marketplace

Rattanakorn Phosri

Abstract

The study of Marketing Strategies Affecting Trust in Decision Making to Purchase
Products via E- Marketplace aims to study the Value Chain marketing strategies that affect the
decision to purchase products via E-Marketplace, which include factors of Inbound Logistics,
Operations or Production, Outbound Logistics, Marketing and Sales and Services through trust.
Since factors in each aspect of the Value Chain may not meet the needs of consumers and
cause distrust in the decision to buy products through E-Marketplace, including differences in
demographic factors such as gender, age, education, status, occupation and average monthly
income that affect distrust in the decision to buy products through E-Marketplace, it is an
independent variable in the study in order to provide information for those who want to study the
above factors to be able to know the factors that affect trust in the decision to buy products
through E-Marketplace and the research results can be used as a guideline for considering
marketing strategies to the processes involved from product selection, product sourcing from
manufacturers, delivery, and after-sales service to find ways to increase consumer trust at every
step of purchasing products on the E-Marketplace platform. The results of this study may help
businesses improve processes in the Value Chain to increase customer satisfaction and trust in
making purchasing decisions via E-Marketplace, which is of significant benefit to both businesses
and consumers in the current online marketing era. This research is quantitative research using
survey research and using questionnaires to collect data by filling out electronic questionnaires
on Google Form. The population studied is consumers who have purchased products via E-
Marketplace in Bangkok. Data was collected via a total of 400 questionnaires.

The research results found that the factors affecting trust in the decision to buy products
through E-Marketplace found 5 Value Chain factors: Marketing and Sales, Services, Outbound
Logistics, Operations, and Inbound Logistics that affected trust in the decision to buy products
through E-Marketplace respectively. In terms of different demographic characteristics, it was

found that there was no effect on trust in the decision to buy products through E-Marketplace.

Keywords: Value Chain, Trust, E-Marketplace
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