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The Development of Marketing Strategies Affects The Occupancy of Resorts

in Sichon District, Nakhon Si Thammarat.
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Abstract

This study has the objectives: 1. to study demographic factors that affect the decision to use
accommodation services ; Resort in Sichon District, Nakhon Si Thammarat Province 2. to study factors in
the marketing mix, that affects the decision to use resort accommodation in Sichon District, Nakhon Si
Thammarat Province. This research is a quantitative data analysis of 400 people using questionnaires as a

tool for data collection and statistical analysis.



The research found that demographic factors, including age, occupation, and monthly income,
were different. As a result, the decision-making process for choosing resort-type accommodation in Sichon
District, Nakhon Si Thammarat Province no different factors in the marketing mix that affect the decision-
making process for selecting resort accommodation services in Sichon District, Nakhon Si Thammarat
Province. Statistically significant at the 0.05 level include distribution channel factors. Marketing promotion,
The process of providing services and physical characteristics Affecting the decision-making process for

choosing resort-type accommodation in Sichon District, Nakhon Si Thammarat Province.
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