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Abstract

This research aims to compare demographic factors with Behavioral Decision-Making
of Purchasing Products from Hardware House Corporation in Samut Prakan Province and to
study the marketing mix factors influencing Behavioral Decision-Making of Purchasing
Products from Hardware House Corporation in Samut Prakan Province. Data were collected
using questionnaires from a sample of 400 consumers who Behavioral Decision-Making of
Purchasing Products from Hardware House Corporation in Samut Prakan Province.
Descriptive statistics used in data analysis include frequency, percentage, mean, and
standard deviation. Inferential statistics used include One-Way ANOVA (F-test) and Multiple
Regression Analysis.

The research findings indicate that demographic factors such as age, monthly income,
and occupation significantly affect Behavioral Decision-Making of Purchasing Products from
Hardware House Corporation in Samut Prakan Province at a 0.05 significance level.
Furthermore, marketing mix factors such as promotion and process significantly influence
Behavioral Decision-Making of Purchasing Products from Hardware House Corporation in
Samut Prakan Province at a 0.05 significance level.

The findings from this study provide valuable information for consumers and can be
used to guide improvements in service delivery to better meet customer needs effectively

and efficiently.

Keywords: Purchasing behavior, Hardware House Corporation
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