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ABSTRACT

This research aims to 1) compare demographic factors with consumer decisions
in purchasing automotive window films in Bangkok and 2) examine the marketing mix
factors influencing these purchasing decisions. A quantitative research method was
employed, collecting data from a sample of 400 car users residing in Bangkok. The
sample size was determined using Cochran's formula. Descriptive statistics such as
frequency, percentage, mean, and standard deviation were used, along with hypothesis
testing via One-Way ANOVA (F-Test) and Multiple Regression Analysis at a 0.05

significance level.

The research findings indicate that 1) different age demographics significantly
affect consumer decisions in purchasing automotive window films in Bangkok, and 2)
marketing mix factors such as product, process, and physical evidence significantly
influence these purchasing decisions at a 0.05 significance level. These findings can be
used to better target consumer groups and to develop products and services that meet
consumer needs. Additionally, businesses and individuals that interested in automotive

window films can utilize these results for future development.
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