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Abstract

This research aims to compare demographic factors with single-detached house
purchasing decisions in Bangkok and its surrounding provinces. It also examines the
marketing mix factors that influence these purchasing decisions. The research employed a
quantitative approach using an online survey questionnaire to collect data from 400
consumers in the Bangkok Metropolitan Region. Descriptive statistics, including frequency,
percentage, mean, and standard deviation, were used for data analysis. One-Way ANOVA
(F-Test) and Multiple Regression Analysis were employed to test hypotheses at a significance

level of 0.05.

The research findings indicate that Demographic factors, including family size and
average monthly income, significantly influence single-detached house purchasing decisions

in Bangkok and its surrounding provinces. Additionally, Marketing mix factors, including



product, price, place, promotion, people, physical evidence, and process, significantly impact
single-detached house purchasing decisions in Bangkok and its surrounding provinces at a

significance level of 0.05.

The research findings offer valuable insights for real estate developers and other
stakeholders. By understanding the factors influencing consumer purchasing decisions, these
stakeholders can effectively analyze market demand, consumer behavior, and industry
trends. This knowledge can guide strategic planning and development initiatives to enhance

competitiveness in the dynamic and growing Thai real estate industry.

Keywords: Marketing mix factors, Purchase decision, Single houses
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