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Abstract

The objectives of this research are 1) to compare demographic factors with the
decision to purchase herbal cosmetics of consumers in Bangkok metropolitan 2) to study
the marketing mix factors (7Ps) that affect the decision to purchase herbal cosmetics of
consumers in Bangkok metropolitan. The research model is quantitative research using
the concept of demography, marketing mix theory and the theory of the consumer
purchasing decision process as a research framework. Bangkok metropolitan were used
to collect data from a sample of 400 people, the research instrument was a
questionnaire. Then the data was analyzed using statistics with basic statistics including
frequency, percentage, mean, and standard deviation. And reference statistics using T-
Test and F-test methods, comparing pairwise means using Least Significant Difference

(LSD) and multiple regression analysis (MRA).

The results of the researchfound that demographic factors: educational level and
average monthly income affecting decision to purchase herbal cosmetics in Bangkok
metropolitan significant different at the 0.05 level and the marketing mix factors: Product,
people, and physical evidence affecting the decision to purchase herbal cosmetics of

consumers in Bangkok metropolitan significant at the 0.05 level.

Keywords: herbal cosmetics, purchasing decisions, marketing mix
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