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Abstract

The objectives of this research are 1) to compare demographic factors with the
decision to purchase cosmetic surgery courses at clinics among consumers aged 25-60 in
Bangkok, and 2) to study the marketing factors influencing the decision to purchase cosmetic
surgery courses among consumers aged 25-60 in Bangkok. The research follows a quantitative
methodology using questionnaires to collect data from a sample of 400 individuals in Bangkok.
The data was analyzed using descriptive statistics, including frequency, percentage, mean, and
standard deviation. Additionally, hypotheses were tested using One-Way ANOVA (F-test) and
Multiple Regression Analysis at a significance level of 0.05

The research findings revealed that : 1) Demographic factors, including age, marital
status, education level, occupation, and monthly income, influence the decision to purchase
cosmetic surgery courses at clinics among consumers aged 25-60 years. 2) Marketing mix
factors including place, promotion, people, and process significantly impact the decision to
purchase cosmetic surgery courses at clinics among consumers aged 25-60 years, with
statistical significance at the 0.05 level.

The findings of this study can be utilized to strategically plan marketing efforts that
align closely with the target demographic by considering demographic and marketing factors.
This can help accurately determine the future direction of marketing for consumer groups.
Additionally, these findings can benefit new entrants and existing businesses in the market by
enabling them to create products and services that attract new customers while retaining current
customers and fostering brand loyalty. This approach can yield positive results in both the short
and long term.

Keywords: Cosmetic surgery clinics, cosmetic surgery, marketing mix 7P's.
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