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Abstract

Abstract:

This research aims to study the demographic factors affecting consumers' decisions to use
expressways in the Bangkok Metropolitan Area and to examine the marketing mix factors
that influence consumers' decisions to use expressways in the same region. The research
follows a quantitative approach, utilizing a survey method to collect data through online
questionnaires. The sample group comprises 400 consumers who use expressway services
in the Bangkok Metropolitan Area. Descriptive statistics used for analysis include frequency,
percentage, mean, and standard deviation. Inferential statistics comprise one-way ANOVA
(F-Test) and multiple regression analysis (MRA), with statistical significance set at the 0.05
level.

The study found that different levels of education and occupations significantly
influence consumers' decisions to use expressways in the Bangkok Metropolitan Area.
Furthermore, factors related to the product, price, place (distribution channels), promotion,
people, process, and physical evidence all affect the decision-making process of consumers
in choosing to use expressways in the Bangkok Metropolitan Area.

The findings from this study can be beneficial to organizations by providing insights
for developing and planning marketing strategies that enhance the attractiveness of using
expressways. This ensures that the needs and preferences of expressway users are
effectively addressed

Keywords: Expressways, Decision-Making, Marketing Mix
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