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Abstract

The objectives of this research are 1) To compare demographic factors with the
decision to consume ready-to-delivery homemade food among working-age consumers
in Bangkok and surrounding areas. 2) To study the marketing mix factors affecting the
decision to consume ready-to-delivery homemade food among working-age consumers
in Bangkok and surrounding areas. Research format: quantitative research (Quantitative
Research Method) by the area used to collect data in the research is Bangkok and
surrounding areas. From a sample group, there were 400 target groups using
questionnaires as a tool for collecting data and analyzing statistics. Statistics used in
descriptive analysis include frequency, percentage, mean, and standard deviation. Test
the hypothesis with One-way ANOVA (F-test) and Multiple Regression Analysis (MRA) at

the statistical significance level of 0.05
The research findings indicate that 1) Demographic two factors, education level

and monthly income significantly affect the decision of working age consumers in Bangkok



and surrounding areas to consume ready-to-delivery homemade food. 2) Marketing mix
factors such as product, price, promotion, physical evidence, and process significantly
affect the decision to consume ready-to-delivery homemade food among working age

consumers in Bangkok and surrounding areas at a significance level of 0.05

From the findings of this study, the results obtained from research can be
applied. to be useful in the application helps understand the needs of today's consumers.
This is useful for those interested and entrepreneurs in planning marketing and
determining future business directions. Especially in the current situation where
consumers have different consumption needs and changing behaviors. Data can be used
to adjust strategies in line with the changing lifestyles of consumers, leading to product
and service development. To improve the quality and format of service to be in line with
consumer expectations. Make the ready-to-delivery homemade food business can adapt

and grow sustainably in the rapidly changing business environment now and in the future.

Keywords: homemade food, decision to consume, Marketing Mix
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