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ABSTRACT

This research aimed to study the demographical factors and marketing mix factors
(4Ps) that affected Consumer’s purchasing decision making on CHA TRA MUE products
in Bangkok. This study is quantitative research. The sample of 400 peoples who
consumed CHA TRA MUE was selected from whom work, study or living in Bangkok. The
questionnaire was used as a tool and collected data by online questionnaire. The statistic
used in descriptive analysis included frequency, percentage, mean and standard
deviation. The research hypothesis were test with Independent Sample t-Test, One-Way
ANOVA and Multiple Linear Regression.

The results of this study indicated that the most of the sample group were mail at
31-40 years old, single, bachelor's degree in graduation, private company employee. The
average income per month exceeds 50,000 baht. The demographic factors that included
the difference of gender, age, education level and monthly income had not different in
influence but status and education levels influenced on consumer’s purchasing decision
making on CHA TRA MUE. The marketing mix factors that influenced to the decision of
consumer to buy CHA TRA MUE were products, places and promotion.

Keyword: Purchase decision, CHA TRA MUE, Marketing mix factors.
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