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DECISION TO PURCHASE PRODUCT FORM AGGRO (THAILAND) CO.,LTD OF
AGRICULTURE CHEMICAL STORES IN THAILAND

Anek Reoungcharoen

ABSTRACT

This research study has the objective To study demographic factors and marketing mix factors that affect the
decision to purchase products from Aggro (Thailand) Co., Ltd. of agricultural chemical stores in Thailand. By studying
a sample of 400 people of agricultural chemical stores in Thailand. A questionnaire was used as a tool to collect
data from an online sample. The statistics used in data analysis include finding the average, percentage, standard
deviation. Testing hypotheses with statistical research t-test and One-way Analysis of Variance (ANOVA) Data analysis

using multiple linear regression equations to test hypotheses.

From the results of the research, it was found that the majority of the people were female, aged 31-40
years, had a level of education. Bachelor's degree Have an annual income of more than 5 million baht - 10 million
baht. Different demographic factors. There is no difference in the decision to purchase products from Aggro
(Thailand) Co., Ltd. at agricultural chemical stores in Thailand. As for the marketing mix factors Affects the decision to
purchase products from Aggro (Thailand) Co., Ltd. of agricultural chemical stores in Thailand. Statistically significant at

the 0.05 level includes physical characteristics.

Keywords: (Insecticide and Acaricide) , ( Fungicide) , (herbicide) , (Hormone and Other)
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