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ABSTRACT

This research aimed to (1) study the personal factors that influencing the decision to purchase
electronic books (E-books), (2) study the factors of media usage behavior influencing E-book purchase
decisions, (3) study the socio-cultural factors influencing the decision to purchase e-books, and (4)
study the factors of marketing communication via social media in influencing consumer decisions
regarding E-books. The study utilized quantitative research methods, collecting data from a sample of

consumers aged 15 and older who have read electronic books. Data was gathered through an online



questionnaire from 400 participants, and the data was analyzed using descriptive statistics as well as
statistical tests including T-test, One-Way ANOVA, and multiple regression analysis The results indicated
that significant factors influencing the decision to purchase electronic books include technological
factors that facilitate access, beliefs that promote reading among the youth, and interest in marketing
communication through online reviews using virtual images, which enhance consumer engagement and
enjoyment in the purchasing decision. Additionally, reviews by celebrities can prompt consumers to try
services, which is also a factor affecting purchasing behavior. Meanwhile, age and income level
significantly influence purchasing behavior, with the age group of 21-30 years and those with moderate

income being the most likely to buy electronic books.

Keywords: Purchase Decision, Electronic Books, Consumer Behavior, Socio-Cultural factors, Marketing
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