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ABSTRACT

Climate change and the depletion of natural resources have significantly impacted human
health and daily life, with residential building construction being one of the contributing factors.
Studying the energy and environmental sustainability factors that influence the purchase intention
of homes in Bangkok, in accordance with green building design standards, from the early design
phase or before construction, can help mitigate these impacts sustainably while providing insights
into actual consumer preferences. This research employed a quantitative approach, collecting
402 questionnaire responses, with most respondents being male, aged 31-40 years, a bachelor's
degree, and earning an average monthly income of 25,001-50,000 THB. The majority resided in
single homes, with an average household size of three people, and had a consideration period
of more than five years before purchasing a property. The study identified sustainability priorities,
ranked from most to least important, as indoor environmental quality, energy efficiency,
sustainable building materials, waste, water, and sewage management, and innovation. Personal
factors affecting purchase intention included gender, the purpose of the homes purchase (either
for living or commercial use), and the length of the decision-making period, where a longer
consideration time led to lower purchase intention. The findings revealed that waste, water, and
sewage management, along with innovation, had a positive influence on purchase intention,
whereas energy efficiency negatively influenced the decision to purchase homes. These insights
serve as a foundation for green building design and marketing strategies, facilitating the

development of sustainable real estate projects in the future.

Keywords :  Sustainable Homes, Green Homes, Sustainable Architecture, Energy and

Environmental Sustainability, Purchase Intention
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