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Abstract

This research aims to study consumers' knowledge and understanding of the importance of plant-based
protein food, explore consumer attitudes toward plant-based protein food, and analyze the marketing factors (4P’s)
influencing consumers’ purchasing decisions in Bangkok.

The study population consists of individuals residing in Bangkok who consume plant-based protein food and
are 18 years old and above, totaling 400 respondents. The sample size was determined using Cochran’s formula, and
data were collected through a questionnaire. The data analysis employed both descriptive and inferential statistics.

The research findings indicate that marketing factors influencing the decision to purchase plant-based protein
food in Bangkok include product, price, distribution channels, and marketing promotion. Price has the greatest
influence, explaining 59.0% of variance, followed by distribution channels at 54.0% and product at 48.1%, while
marketing promotion has a moderate impact at 33.3%.

Consumers prioritize reasonable and appropriate pricing, convenience in purchasing, and product quality over
the development of plant-based food to resemble meat. Sales promotions, such as advertisements and special offers,
only partially influence purchasing decisions. Consumers tend to value reliable sources of information more than
general promotional activities.

Recommendations from the study include emphasizing clear communication of health benefits, such as
reducing the risk of chronic diseases and weight management, using certified labels like organic or halal to enhance
product credibility, providing clear pricing information to communicate value and build a trustworthy brand, and avoiding
ineffective promotional methods like food sampling booths or food festivals, which may not sufficiently drive purchasing

decisions.

Keywords: Plant base food
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