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Factors Affecting Selection to use Dog Café in in Phaya Thai District,
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ABSTRACT

This research aims to study the factors influencing the selection of dog lover café, focusing on

marketing mix elements including product, price, place, promotion, people, process, and physical
evidence, and their impact on the decision to use dog lover café services. The researcher employed
closed-ended questionnaires, which had been validated for reliability, to collect data from 399

customers who have used dog lover cafés in the Bangkok Metropolitan Area.

The data were analyzed using multiple regression analysis. The study found that the majority
of respondents were female, aged 21-30 years, single, employed in private companies, with a monthly
income of 30,001 — 40,000 baht, and currently residing, working, or studying in Bangkok. Hypothesis
testing using multiple regression analysis at a significance level of 0.05 revealed that, among the 399
respondents, price, physical environment, and process significantly influenced the selection of dog
lover cafés. Customers emphasized that the prices of products sold within the café should be
appropriate to their quality and quantity. Additionally, the location, atmosphere, and interior decoration

of the café were significant factors that attracted consumers to use the café services.
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