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ABSTRACT

This research aims to study the purchasing decisions of hydraulic hoses (SAE
100R1-12) among industrial factories in Thailand using the Conjoint Analysis technique.
Data was collected through questionnaires from individuals involved in the purchasing
decision process. The study analyzes purchasing decisions based on factors such as the
country of origin, credit terms, warranty period, product price, and sales consultation
services. Data was gathered from decision-makers in industrial factories, with the sample
selected using a non-probability sampling method, specifically purposive sampling. The
results from Conjoint Analysis will be further analyzed using Cluster Analysis to classify

groups based on purchasing decisions.

The research findings indicate that the purchase intention of hydraulic hoses (SAE
100R1-12) among the sample group prioritizes sales consultation services the most. The
availability of continuous sales consultation received the highest satisfaction rating.
Secondly, buyers emphasize price, with the highest satisfaction level observed for the price
range of 100-200 Baht. Thirdly, buyers consider the country of origin, with the highest
preference for products manufactured in China. The fourth most important factor is payment
terms, where buyers showed the greatest satisfaction with a payment period of 90 days.
Lastly, buyers value the product warranty period, with the highest preference for a one-year
warranty. Furthermore, through Cluster Analysis, buyers were classified into five groups

based on the factors they prioritized.



Keywords: Purchase Decision, hydraulic hoses (SAE 100R1-12)
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a =3 v A v A a A LA v '

sosnaandaanuiswalanuFudnndalulszinagilu (Japan) 98 0.078 ULATFAVIHAN

ﬂ’)’]&l‘W\‘i‘Wﬂi’ﬂﬂ‘ﬂﬂuﬂﬂ‘ﬂNﬂ@]l%ﬂ'ﬁd‘ﬂﬂﬂ%iﬁm&liﬂﬂ (USA) ’] @]L‘WUG -0.567
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P o a & o A o [N o v & o o A Ay

Wanlalwnrsdrszdn uquansmzfifaeuldranuimayiduduaun 4 Jd
anuddiauaz 14.536 laoiidranunawalanudanlan 90 Tu gifigans 0.363 3098901
A 2 o A = @ Al o ' =< o o a
fiednanuiswalanudenlen 60 Tu ot 0.068 uszgarhdranuianalanunstisziiuas

@‘i’]ﬁqmﬁ'm -0.432

szazialwnssuilsenn uquansasigasulvianudagidusuaugarie
fidnanudayiosas 6.805 lasfidranuianalanumasudsziuszeziian 1 O gengads

0.096 LLaxq@ﬁ’];J@i']ﬂa’mﬁawa%ﬁ'umﬁuﬂszﬁ'mwmm 6 LAD @‘hﬁqmﬁm -0.096

mMsAnasmaianiiaeRaddlsznausin (Conjoint Analysis) R1N1TOLNUEN
anudaylunsdadulalundazszay Weglusluuusesaunisnanas iewensniay

%

aslagasnylaasefia (SAE 100 R1-12) ve9Ta aakt

Y = 5.366 + 0.488(China) + 0.078(Japan) + (-0.567)(USA) + (-0.096)(6 Lfiaw) +
0.096(1 ) + (-0.432) (13%&A) + 0.068(30 1) + 0.363(90 1) + (-1.171)(baifin3
Twend3nm) + 1.171(@mM3WdUIne1) + 0.835(100-200 L) + (-0.075)(200-

300 UM) + (-0.760)(300-400 L)

lagfl Y Aa waminvadszauanvawlalumsaasuluzdeaslaasedia (SAE 100R1-

[
o

12) 9% WaMTIBANNENAIBENITIUIN 50 A% AUNTOUFAIHATINYBITZALANUNIND LR

v o

o s
madpdsna"l@ Aa%h

Y = 5.366 + 0.488(China) + 0.096(1 1) + 0.363(90 T4) + 1.171(IM 3@ UTnIN) +

0.835(100-200 1)

Y =8.319

1319 4 mﬁ@mjwj’%aﬁ’mmﬂﬁﬂ Hierarchical Cluster Analysis

Cluster and Mean Value

Segment 1 2 3 4 5
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T 18 4 14 9 5
(100%) (36%) (8%) (28%) (18%) (10%)
Uazinagnan 20.16 45.38 13.33 10.52 12.37
szoza g 10.70 5.20 4.12 6.36 2.38
JUYUTn

deulalunistse 20.75 10.43 11.32 11.71 9.52
L3t

mMIlRdlInm 31.95 16.68 38.57 55.10 3.53

LSRNV

AN (daluaT) 16.43 22.30 32.66 16.30 72.20

wamiﬁ‘i’@mjummm asune laaadh

(%

ngu 1 IngudiainiTiy 18 au Aalduiaoas 36 I@ﬂﬂﬁjwm”aaaiﬁanzjwﬁ Twauda

Aunsldmyinsuuziaaaanisueaniga Aaidusasas 31.95 uddiadlianudmdynu
Uszinagnda, Jawlulunsdrazdu, Idanuddgiune (dawas) uazszaziaanluns

Qs e o Q & 1 Qo 1 o Q 1 e v
JUUTENH T9IRIANANNRAL ﬂnﬂmmazqmaﬂwmzﬁmmmmmymaﬂmﬁ'mLﬁﬂua ]

o

ngw 2 ﬁmjmﬁamdsm 4 au Aadusanas 8 I@Umjmﬁamamjuﬁ Twauden

nudszinagniauiniiga Aaiduiasas 45.38 uagsnslianudmannuIel (daluas)
sadavan Aalusosar 22.30 wazunuazldlianusanuszeznalumstudsznues Lo

AaLuNgITasas 5.20

o

ngw 3 ﬁmjm‘i‘mmﬁ’m 14 au Aatusasay 28 I@ﬂmjmﬁamdmjuﬁ Inauda

[

a

Auman (daiwas), Miliddinmuuziaasaninne anfiga Aaiduiasas 38.57, 32.66
anuday uwddiaalienuddyiudinadnio sasnann Aaduiasar 22.30 wazunyladli

AUz szminmIsulsenwes lasdadunasiosss 5.20
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o
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a'a;ﬂuaxa?lﬂ‘nsma

PINNANITIY WL mﬂmjm”aasmﬁa 50 A ﬁLﬂugﬁdms’aﬂumsé’@ﬁuhsﬁa
sulaasefalungulsnugasmnisy Iianuddyiumiliddinsuusihasaanisune
mﬂﬁq@maa%mU"l@Tﬁnﬂiaaﬁlamaa Gates Corporation (2024) Na1291 70% vaviynilu
szuvlaasedniniisadasnuanuammaivesaslaasedn asananuRenwaialens

=) [

WWanldniansfaasanslaasefnerarliifiedymlng deiuainuindefievesdia

>

) 1 a A Vo =S o 3 nid a a [~ > dlo
FmihsuarmIfusmsliauIneuuzimasmsunenidsz&nsnwduilasendanluns
da&uladia Zhang and Yang (2019) H9na118n31 msldduusiussmaatiuayuiinanzay
mn;ﬁ'@fﬁmmﬂaﬁmimhﬂﬁ;ﬁ’l‘*ﬁmﬂ"ﬁmU"LamaﬁﬂvlﬁamqﬁﬂizﬁwﬁmwLL@zﬁ@mqmﬂif
o A Y ' 9 ~ A '
nuld sa9nandia 1an laonguaradnilianuaulaninfigadia 39a1 100-200 Un (de
d v a 1 d U
wWa3) T9a19n9nlansaisvesuepsnalungulisnugasnnity $3Tayaan Porter
d' 1 1 a v b U 6 . dl v v d'
(1985) Ainan37n um‘ﬂlumamﬂqmmﬁmmmﬂlﬂmaqm Cost Leadership Lwalﬁﬂﬂmunuﬂ
:I> ni a d ) .& s A a v ai ‘; a A
dngalunsnda Fudunieluussglananlumafenfudnmeid daun de szinaves

¥ A a v

HiAe I@ﬂﬂs:mﬂﬁmjmﬁasiwlﬁmmauiamn ga fia Fudrndszinaiu I@sqmmw

2

=)
7
wazinalulafionaazdnindudnuiandseinadilu (Japan) uazdssinaaluing (USA) @9

9
v

§aaAR0INL Monroe (1990) 1 ldaTuning@alungulssnugasnnisndnifandud1nil

° = @ . o o e A @ o A
swmmqwmmlwqmmwmaglmmumamﬂ@ Lwamylumiawunu wazdavunnau

q

dadilianudagduduaugarite fe Weululunstisziu lasdaulalunmadieziun
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Ed‘ﬁﬂlﬂﬂ')quﬁ’]ﬂfy&nﬂﬂq@ﬂa ﬂ’]ﬂ%izﬂznmLﬂi@@lﬁj’]i:wu 90 A ﬂﬁuﬂﬁ]ﬁ]ﬂﬂﬁdsﬁauﬂﬂﬂz



15

9 o o @ o v A v A ' (> '
Tdlanusamiasde szozanlunssudsznwiue TINGUA0E 9199 WBINININIFIN
P8913991UKEN uazToiinuadis g Nlda1uu1a3g1u SAE (Society of Automotive

. =S 1o I % v o [ [ [ o A 'y
Engineers) 34 lddududaslwanudmamnuszazialunsudsenndudn

NNNANITIANGUVBINGUAIBENIG8LNATA Hierarchical Cluster Analysis WU &

o oA o o A oA A Ao
ATUIW 2 ﬂqNﬂ%’]ﬁ%lﬁ]%’]ﬂ’;@@nSJﬁl’lu’m‘.lJiz‘mﬂi 8 ﬂ@il]‘ﬂ 1 FININWIBYUTZTINT 18 At

o

(Aaduiawaz 36) laonguitazidundun IWanuddyiunlidrlinmuuziiasaanis

L
a a & v Y [y o o o o A o L "M v
°11’1E13J’m°n§(61 (ﬂ@Lﬂuiaﬂaz 31.95) LLGI&JGﬂﬂ%ﬂ’J’]&I&’] t llﬂ"ﬂ HaKke AIULDUNY I@UVLNVL@I

A = Aa

tantdp9ldlun 979 Irnuilasnieuiniin wazngun 3 sadunguidimwanlszoing 14

0o @ @

au (Aaidusanar 28) lasnguiazdungunldanudayiumilididinsuusihasaanis

2

a a %

18 (Aatdusasas 38.57) srunsgsasiianudannuidadsludiuan (Aaidusauay

72

v 1 R a ) & a I v 1
32.66) @I8LTUNY I@ﬂﬁﬂizmmnmu I 32 A TIAALLUIDLNT 66 ﬂlﬂdﬂ@&]ﬂﬁx“ﬁ’mi

& = o \oAa @ o o A v A % a Al ad o @
ninue Sanasindungunidnislianumdgilndidusniu uazlvwaamanlndige vili

q

mmmﬁmuﬂunéjmﬂmm gluawiaa
U
YALABD LS

NANAITLMIIATNEHaInUsznauTInuazanuadlaTaas lansada (SAE 100 R1-
12) Y8R T0 Iumﬂgdmwumum Qﬂizﬂa*ummmﬁnNamﬁzﬁ'ﬂvl,ﬂﬂs:qﬂ@ﬂumiw”@um
ﬁuﬁma:ﬁmuﬁaiﬁmqmumwﬁaamsﬁ'unﬂﬂ@;mLi’hv\mu (Tarket Audience) uaziiw

o

P A v @ &
EﬂLLUUﬂﬂquiH‘ﬂL%ua&lﬂji VL@ 1 EﬂLL‘U‘U QA2

da su'lansedn (SAE 100R1-12) SunadnanannUszinedn lasiinssuysenudud
1 1 {5101 100-200 LINADLNAT I@]zlﬁlﬁauvl,mlumiﬁﬁ:ﬁugaq@ﬁ 90 7% LAZHUSATIW

AN UL aRaAN1TUNY
v a\
LAN&1IDNDY

LA LEUA W bEATERA 31Na. (2024). MTAanae laasadnagvinzan. RUAWIWA 27

FUNAN 2567. RUAUANA https://www.kandphydraulic.com/m3tianane lansadn


https://www.kandphydraulic.com/การเลือกสายไฮดรอลิค

16

Antares Engineering Services. (2020). The Primary Cause of Hydraulic System Failures.
Retrieved December 27, 2024, From https://antares-global.com/2020/01/10/the-

primary-cause-of-hydraulic-system-failures

Deloitte Digital. (2020). Close the Expectation Gap With Your B2B Customers. Retrieved
December 28, 2024, From

https://www2.deloitte.com/content/dam/Deloitte/uk/Documents/consultancy

Gates Industrial Corporation plc. (2024). Hydraulic Maintenance and Safety Pocket Guide
"Hydraulic Maintenance & Safety". Retrieved December 27, 2024, From
https://www.gates.com/content/dam/gates/home/knowledge-center/resource-

library/operating-manuals.htmi

Green, P. E., & Srinivasan, V. (1978). Conjoint analysis in consumer research: Issues and

outlook. Journal of Consumer Research, 5(2), 103—123.

Hair, J. F., Anderson, R. E., Tatham, R. L., & Black, W. C. (2010). Multivariate data

analysis (7th ed.). Pearson.

Markets and Markets. (2022). Hydraulic Hose Market Global Forecast to 2030. Retrieved
December 28, 2024, From https://www.marketsandmarkets.com/Market-

Reports/hydraulic-hose-market-240965667.html

Monroe, K. B. (1990). Pricing: Making profitable decisions (1st ed.). New York, NY:
McGraw-Hill

Orme, B. K. (2010). Getting started with conjoint analysis: Strategies for product design and

pricing research (2nd ed.). Research Publishers.

Porter, M. E. (1985). Competitive advantage: Creating and sustaining superior performance.

Free Press


https://antares-global.com/2020/01/10/the-primary-cause-of-hydraulic-system-failures
https://antares-global.com/2020/01/10/the-primary-cause-of-hydraulic-system-failures
https://www2.deloitte.com/content/dam/Deloitte/uk/Documents/consultancy
https://www.gates.com/content/dam/gates/home/knowledge-center/resource-library/operating-manuals.html
https://www.gates.com/content/dam/gates/home/knowledge-center/resource-library/operating-manuals.html
https://www.marketsandmarkets.com/Market-Reports/hydraulic-hose-market-240965667.m
https://www.marketsandmarkets.com/Market-Reports/hydraulic-hose-market-240965667.m

Zhang, L., & Yang, Q. (2019). Impact of after-sales services on the purchase of hydraulic

hose assemblies. Journal of Customer Service and Marketing, 17(2), 85-94.

17



