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ABSTRACT

The research on factors influencing the intention to consume dietary supplements has the
following objectives: 1) To examine the factors related to health awareness that affect dietary
supplement consumption behavior. 2) To investigate the factors related to the perceived benefits
that influence dietary supplement consumption. 3) To explore the factors related to the perceived
risks that impact dietary supplement consumption. 4) To study the social factors that affect
Intention to Consume Supplement Products. The survey was completed by 410 respondents, and

the data were analyzed using statistical methods such as frequency, percentage, mean,
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standard deviation, and hypothesis testing via SPSS software. Multiple regression analysis was

used to analyze the results.

The research findings indicate that the respondents perceive the benefits of dietary
supplements as the most influential factor in their purchasing decisions, followed by health
awareness. Additionally, the perception of risk related to dietary supplement consumption was

found to have an opposite effect. The results were statistically significant at the 0.01 level.

Keywords: Health Consciousness, Perception benefits, Perception risks, consumption Intension
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Auonfanmsinugaiulunnssisauadiduanliuiduilne samadewndnysunsiuuas
a dql' v A va v A’l‘ a (3 6 a é’ . .
wndnssun1sgevasguilaaliduwilduluniidanfnimsiiaiuarw1sninds (Ismail & Arif,

2024)

NsaUNISY
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3 (Intention to consume dietary supplements)
T RLRREUEHE /

(Perception of risks)
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aNTWanIdRIag

(Social Influence)
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. . = A A A = v o ] A
(Questionnaire) Lﬂmmawmwamﬂumimmmmmaga lagdsznavlddare 2 g1 fa
1 n:i s n:it:l 1 Qq: al o v £ 1 a ‘ﬁl
fwn 1:1lasNinadanuadlalwnsusinaswin 19 18 laun ANUATEATNLUITDIVBIFTNN
WU 6 To 8198INNINUIY Igbal et al. (2021: 11), ﬂﬂs%'ug?ﬁdwaﬂsziﬂmﬁ TN 4 T8 91989
NNIUITE Espefio et al. (2024: 13), MITUFTIANULEES 112% 3 T2 §198991n971W398 Chang

and Huang (2019: 269), BNTWANNFIAN $117% 3 T8 8198991N91KI98 Downes (2008) 819114

1w Pereira et al. (2021: 758), anuadlalunsuslnaa1misiasa $1uin 3 18 81989910398
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Chi et al. (2021: 80) laaldu1asiauuUALAST (Likert Scale) lag s AnaLN AN NNTIAAL Wb

LAEINUANNAALIAY A 5= LAEIBALNIEY LAz 1 = luRueyatn98d

:ﬁﬁ‘i'ﬂvl@'fmwaauqmmwmadm%aaﬁaimﬁmuuaaumﬂﬂ Pretest 41421 10 °]§@1 LD

maaumml,iﬂﬁ]l,l,a:ﬂ%“uﬂ;o nawin lnegay Pilot ﬁ'unsjuéi’aasmii’m’m 40 79 LNERIIAFAL

'
L%

ANANNLTaNBVBILLURBUDNY La8dLATIZRRIA1A218 LT 0 4% (Reliability) @2801T%1

AN8aW1ATaULNT (Cronbach’s alpha) HTuazldAAI%h ANUATTNINLTIFUAW 1AL 0.949

ﬂ'ﬁ%’ﬂfﬁowaﬂiﬂmﬁ WAL 0.950 M3TU3AIANLEEY 1AL 0.922 BnTwanidiay iy
0&: a a 1 0/ n& s 1

0.711 uazanuailalumivilnaemiaain iy 0.944 Tannaauilsiidn Cronbach’s alpha

NN 0.7 LLam’hmmmﬁﬂﬂLﬁﬂf’ﬁ’aya"lﬁ

NMINATIZHHA

MIATEARDALTINTTMUN (Descriptive Statistic Analysis) #1TUNITHANKAIAND

v § = v { Qs > &

(Frequency) unz3auaz (Percentage) tNaafunudayaiioinuanymzlszsiniaiaas 44
Usznaudin twa a1y n13dnsn a1@w Mol waziunnends lddnady (Mean) uazdrdan
A . . A Aa 6 Qs (23 Aa [
\{lB9LUwNNIA331% (Standard Deviation) Liwe lflunsitasziszatvasainds wazn13iaszv

ANUNANBYLUUNAN (Multiple Regression Analysis) Lﬁaw@aauaugﬁgﬂu
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NAN19228

<

Aeavuuuusaunudiwlngidunands Aaidusesas 64.90 a1y 31-40 U Aardu
v a a = a a a &) v a a [ L Aa o
Fowar 50.70 FszaunsanlIygias Aadusoua: 88 JonTwuwinIuUIEMNLENTH 60.70
waznuldiadodaifianadi 25,001 - 35,000 v Aaidusauaz 41.20

@310 1 ugaIatalsLazaEwdeILRINAIIUNMIIezRaNAaRuAEINUTIEN

Jnadannuaslalunsuslnae1nisiasy

PaA1AN X S.D. uiadn
1. mmmmﬁhjﬁ"aoqmmw 4.08 402 N
(Health Consciousness)
2. Mysufanaszluzil (Perception of Benefits) 3.88 568 N
3. mﬁujﬁammLﬁ'm(Perception of Risks) 2.92 1.244 U1unans
4. ANTWANNFIAN (Social Influence) 3.11 740 Uunand
5.00u03 s lumsuslnaamnsLasu (Intention to 3.89 635 N
Consume Dietary)

N 3.58 .718 an

P ' a 3 A o v ' 1 [ —_—
PINANINN 1 WU ANUAALARBINEINLT8614 “]I(ﬂilﬂ’]‘Wi’NJ E]%JISL%‘JZQ‘]J&I’]T] (X =

3.58, S.D. = 0.718) WaRansananuiuusniduiads lasSsssauananilias wod gasu

LL‘lJllaaumuﬁmmizﬁffﬂfﬁmqﬂmﬁ‘wm’m (Health Consciousness) (f = 4.08, S.D. = 0.402)

3898981 bawA Farnadlalun1suslnna1wisiaSuann (Intention to Consume Dietary) (X

3.89, S.D. = 0.635), in133u3fismatszluzann (Perception of Benefits) (X = 3.88, S.D.

0.568), EnTwan1sdIANIUNA19 (Social Influence) (X = 3.11, S.D. = 0.740) UAzNITUFT

mwﬁmﬂ’mﬂmd (E = 2.92, S.D. = 1.244) (Perception of Risks) eVt
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o a o 4‘ Q v dl = 1 09’/ = =)
Aa1nxI9af 1: 1T29u 11NN NanaANAI 1 lkn1TU3TNAD IR TLESN

@13°91 2 HAN1ITATZRNANBENY (Multiple Regression Analysis) adufidsnasaninuaslalu

MIUslnABMILESY
B Std. Error Beta t p-value
(Constant) .665 267 2.487 013"
Health Consciousness (X4) 246 .062 156 3.981 .000”
Perception of Benefits (X,) 642 .043 574 14.757 .000”
Perception of Risks (X3) -.101 .020 -.199 -5.163 .000”
Influence (X,) 010 032 011 298 766

R = .673, R? = 0.454, Adjusted R? = 0.448, Std. Error = .471, p-value = .000

* STAURBEIATYNINRDAN .01

ANENTNN 2 memﬁ,mwzﬁn@naslwv;maoﬂa%’mluu@iazﬁmﬁdwa@iamm@mﬁﬂums
UIIAAIWITLESN NRANITATIZTH WL MWL AIUENTWANIRIANNFINAADAINUAI LD

Tuwn13usTnaa mIlasy wazdl 3 A3 uNFINAdanNNAd LD lbNITUSIAAaI®I TR TauA a2

AITWUNFII0I§UNIN (Health Consciousness) (3 = 0.246, p < 0.001), N133u3fanaYszloTw

U 9

(Perception of Benefits) (B = 0.642, p < 0.001), ﬂ’]i{ufﬁdmﬂmﬁm (Perception of Risks) (B =
-0.101, p < 0.001) BYNANYAAYNNFTAN .01 BONTUANNAZIU H1 H2 Uz H3 FIUBNTWANII
§9au (Social Influence) Ligsnadaantiauauaslaluniuslnaaimiaesuadelinesinm

U iavaundgun Ha
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39 410 1000  3.780  0.704
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41-50 1 79 19.30 4139  0.544 10.233 .000”
51-60 1 44 10.70 3.606 0.878
NN 60 I 8 2.0 3.000 1.084
SR P 410 100.0 3.696  0.754

1NAT9N4 urasnanTiianzianuatlaluniilnaemisaiuduunaineny wa
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anuadlalunisusineg

STAUNSANEN . _ F-test Sig.
TN G H X S.D.
NruNANY/IT. 16 3.70 3.250  0.977

antaygvihe. 11 2.70 3.909 0474 .

) } 6.364 .000
YSygnad 361 88.0 3.926  0.586
Usanlnniageni 22 5.40 3.773  0.881
378 410 100.0 3.948  0.566

ANATINNSG LFAINANITILATIZRAINAI LD INTUI LNAaIWITL RS UL WAAINATTANEN

WaUsngI msdnwnanadnk danuailalumavilneamisaiuwandiny Nszaunivdng

aa v AA a =2 e =2 =) &< a
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v A
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vada A o
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U

ANT19N6 NNINATIZRANNAI LA lNITUSTAABIRITLRS NI BNATN A TN

21BN anuaalalunisuslnag
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IWIN J08aY x S.D.

WS HWRNANEN 9 2.20 3.074 0.572

WHNIBUIENLONT I 249 60.70 3.956 0.470

TAITITNNI/NHNIH 85 20.70 4.067 0.597

338NN 12.325 .000"

73NAEIUG) 47 11.50 3.688 0.800

susenaly 4 1.0 3083  1.772

B 16 3.90 3.208 1.032

Rk 410 100.0 3.513 0.874
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