ﬂaﬁ'ﬂ'ﬁ'ﬁwa@iaquﬂumsﬁwmu
NSGAANEN: WIN91% call center SWIANIUH SN
Factors Affecting Happiness at Work
A Case Study: Call Center Staff in a Commercial Bank

WINENINTINT Ueaniad

Thichakon Palawan’

UNAAL

[

a o < A~ & A A ® o o
NI13IILUAIIW mmqﬂs:mmwa 1) LWQﬂﬂ‘]&l”]iz(ﬂUﬂ']'UJij’llluﬂ'ﬁﬂ’]\‘]’]‘H;‘lla\‘i

A R

WHNIW Call Center 2) LI ﬂﬂmﬁwﬁ'ﬂﬁﬁwa@iammqﬂumsﬁwmmadwﬁfmm Call
Center

NANISANEIWLIT (1) WHN9% call center 31131 400 A% AAoULLUSIUAN Y §2 %
Tngiduiwands agadlutig 26 - 30 T szaunisdnsdiggias soldalugag
20,001 — 25,000 1NN uazlaounwlaa (2) Ja9uduiana leun e szaumsdnen
e ladaifan amumw%ﬁmmiammqﬂumiﬁ'mu §IUY a&wasiammqﬂums
Yinan ﬁizﬁuﬁfyéﬁﬁrymdaﬁ@ﬁ 0.05 (3) At sranaasTasuduianinen Jase
dunanauuny uazfadoanufsnalalunmsinnu Suadeaugalunivinnue as
WNI% call center Aivz@uRBAATYNI9IAAANIZL 0.05 lassn R? = 896 81130

wmmfﬁmmﬁgﬂumiﬁ’mm 29WTNIW call center la3asaz 89.6

ardan: WInhnu uaaauuni anaiswals anuguluniariau

ABSTRACT
This research aims to:(1) examine the level of job satisfaction among call center
employees (2) identify the factors influencing job satisfaction among call center
employees.
The research found that: (1) The study sample consisted of 400 call center who
responded to the survey were female, aged between 26 and 30 years, held a bachelor's
degree, earned between 20,001 and 25,000 baht per month, and were single.

(2) Personal factors, including gender, education level, monthly income, and marital
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status, did not significantly affect job satisfaction. However, age significantly influenced
job satisfaction at a significance level of 0.05. (3) The coefficients of factors related to
supervisors, compensation, and job satisfaction were significantly associated with the job
satisfaction of call center employees at a significance level of 0.05. The R? value was
0.896, indicating that these factors could predict 89.6 % of the job satisfaction of call

center employees.
Keywords: Supervisor, Compensation, Job Satisfaction, Job Happiness
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R=.947 R2=.896 Adj. R?=.895 SE,, = 0.32792 F = 1137.547*

* Sy misiiafiszay .05
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p < 0.001) Lazfa9u A 1 URINTE19% (B = 0.195, p < 0.001) ANEIAL UAZINNWANTT
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