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ABSTRACT

This study aimed to examine consumer demand for boat noodles in Bangkok
and metropolitan areas, using a Mixed Methods Research investigate consumer
repurchase behavior, and analyze the marketing mix factors influencing consumption
decisions. The sample consisted of five boat noodle business operators and 400
consumers in Bangkok and metropolitan areas, selected through convenience sampling.
Data were collected via interviews and questionnaires, and analyzed using descriptive
statistics, including frequency, percentage, mean, and standard deviation. Inferential
statistics were applied using multiple regression analysis.

The findings revealed that consumers' personal factors, particularly income,
significantly influenced their demand for boat noodles, whereas gender, age, marital
status, and occupation had no significant effect. Regarding the marketing mix, all seven
factors (product, price, place, promotion, people, process, and physical evidence)
significantly influenced repurchase behavior at a 0.05 significance level. Similarly, these
seven marketing mix factors also significantly affected consumer demand. Business
operators adapted by focusing on food quality, pricing strategies, promotion, and service
management to align with modern consumer behavior. Additionally, they incorporated
value-added services such as delivery and promotional offers to enhance customer

satisfaction and retention.
Keywords: Consumer Demand, Marketing mix, Boat noodles
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