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Analysis of Costing and Benefit Return on Investment of Drink Water Production Plant

in Province Singburi

NINT BAUDNT'

Kotchakorn Ourntaworn’

unAnea

4
aa o

NMIANHNNIRN UL AIANaANHIUAZT AT TR U ULAZHARDLLNUNI IR U AAI I UN AR
dl o v a e a [ o £ v ° a a o ¥ Qi ¥
Ax TUAInIRALT TneviNN12ATUIANYUNI9AIYY AUNUNIIATELY AtsiNanaLuwmy doyaild
Tun19An 1 laN1aINN19AT U ALY UATI IUNIZUAUNITNAS $9HDINN9ALATIZHAAANN BUAZHFIT)
HARDLLNUNITANU (ROI) AMNHANITANHINLINFUYBNTANURINNABLT 2,467,140 LW T9990D
Anldanalunnssluamenais 1a3eedns ailnend uazAsssienlueynnm doudununisaniiiveu
wieiflu FfuuAIn 266,500 U msiaLmaa (3,198,000 umsall) uarsuyuiuuls 1,338,100 UmsaLAau

o =

(16,057,200 unsiadl) vinlisuyusansatedn 19,255,200 U1 Aussiunusaaanls 1.23 Un waz

U

|
1 a 6 1

Menaefivnzaniiafnriils 50% A 1.85 L mAe9n uazaINNTRETiaReLLUNLGn 318 ldann
nssnuinetiANeg 28,860,000 U wsiell waziiinlegus 9,405,500 umseil AnlusaruaneLwNy
N19899)1 (ROI) 48.34% ?ﬁlaﬁﬂdmgﬁlm:ﬁuﬁlimu%zﬁ’m?umﬁ‘mnu ugnanii NITATUIURAANYUNLIF
fasanetinanednlen 429,839 190 Lﬁﬂiﬁmﬂmqm’funu%\mm wazansnAunulanieluszazinan

dszanne 10 Ju daduszazinainaniia anuanisAneagdlddinisdnaslssunaninnuludandn

1
a o o

a e a aid o o dl £ a A ¥ 1 [~ =
@QVH?Lﬂuﬁ;?ﬂ@WN ﬂEIﬂW‘WELuﬂWﬁ“Vﬂﬂ’]LL?@J\‘] WBANAIN AUV UNTTNRFFN mmimunuimmqmmm BASH
P

)}

wuatdnasnaneuunuNG luszarana atnelafiany ATRLNUNNIAaNATILTILNT N1TUTUTFUY N
UseBnBnn uaznismuNnsg AN ntesnansinet ine liatunsaudsiunazinuinlieenaiiungly
ARANUNITHIATOIANLIFIFLIA

v o

ANAATY: N1TIATITHFUNU, HARBLILNUNNIAINY, [ITUNRAUNAN, AAANYIY, SATINARBLUNUNITANL

a9

(ROI)

1ﬂm:1_|?‘m?§iﬁ@ NUINYIRUITNALIY; Faculty of Business Administration, Ramkhamhaeng University;

Email: k.ourntaworn@outlook.co.th



mailto:k.ourntaworn@outlook.co.th

Abstract

This study aims to examine and analyze the costs and return on investment (ROI) of establishing
a bottled water production plant in Sing Buri Province. The analysis includes the calculation of capital
investment, operational costs, and profitability assessment. The data used in this study were obtained
from actual cost calculations in the production process, including break-even analysis and ROI
evaluation. The findings indicate that the total capital investment amounts to 2,467,140 THB, covering
expenses for facility renovation, machinery, equipment, and licensing fees. The operational costs
consist of fixed costs of 266,500 THB per month (3,198,000 THB per year) and variable costs of
1,338,100 THB per month (16,057,200 THB per year), leading to a total annual cost of 19,255,200 THB.
The production cost per bottle is calculated at 1.23 THB, and with a 50% profit margin, the appropriate
selling price is 1.85 THB per bottle. The profitability analysis shows that the annual revenue from
bottled water sales amounts to 28,860,000 THB, generating a net profit of 9,405,500 THB per year, with
an ROl of 48.34%, which is considered an attractive investment opportunity. Additionally, the break-
even analysis indicates that at least 429,839 bottles must be sold to cover the total costs, and the
payback period is estimated to be approximately 10 days, demonstrating a rapid return on investment.
In conclusion, the establishment of a bottled water production plant in Sing Buri Province presents a
highly profitable business opportunity due to its low production costs, short payback period, and
promising long-term returns. However, a well-structured marketing strategy, efficient cost management,
and continuous improvement in product quality standards are essential to maintaining competitiveness

and sustainable growth in the bottled beverage industry.
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